
Fundamentally, 
streets are public 
space

They do more than 
move cars.





 Are Great places

 Integrate land & transportation planning

 Accommodate all users and modes

 Are economically vibrant

 Are environmentally responsible

 Rely on current thinking

 Are measurable

 Develop collaboratively

Great Streets



Program conceived

as a reaction to construction of roadways that 
ill serve their communities

and the narrowly defined process that ensured 
that end result 

as a carrot, not a stick



Planning with the 
environment:

 Accepted science (predictable outcomes)

 Address a range of measurable elements

 water, light, sound, solar gain, energy 
consumption, biodiversity, education, etc.

 Makes practical sense

 Reduce ongoing demand on resources
(storm sewers, electricity, irrigation, 
maintenance)

 Secondary benefits (ie: measures to improve 
air quality may also improve safety, etc.)

 Extend the life cycle of what gets built

 Spaces that reflect local identity



Green design should be well integrated into any plan.

“Silo’d” green design is unsustainable.

Only build what will be maintained.



People spend 5% ‐ 8% more 
when shopping / dining in 
high quality environments.

Property next to parks/trails 
has 6% premium



South Grand













• Rain Gardens
• Pervious Pavement
• Pre & Post Construction Storm Water Analysis
• Education
• Planting Schedule
• Maintenance Routine
• Tree Wells ‐ ‐ ‐

Before After

Let the plants do their work:



Kimmswick









• Embrace the River as a key asset
• Reengage the water’s edge
• Affordable resilience

• Fortify the brand
• Event management
• Diversify the economy
• Place Making
• Enhance existing ethos – don’t reinvent

• Facets to the Kimmswick gem
• Governance / fiscal model
• Business community
• Environment
• Flood management
• Transportation network













Clear communication is essential




